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bring in a steady crowd of customers.
“It can look pretty easy to set up a bar,
but you need to have a decent plan if you
want to make a real go of it,” says Mick.
“You have to be willing to put in some
proper effort behind the scenes to get
things working smoothly. As long as your
business priorities are clear, then you can
enjoy the beach-town lifestyle and still run
a successful bar. You also need to bring
something interesting to the market if you
want to stand out and attract customers.
Quality and consistency have been essential
in our success, attracting tourists while still
maintaining our expat clientele who support
us all year round, not just in high season.”

“There isn’t any place
on earth I would
rather be.”
Mick now has an expat manager running
the bar’s day-to-day operations. This means
that he can take a back seat whenever he
wants and enjoy the beach lifestyle and
social life. Whether it’s taking road trips
to the smaller beach town of Kep (once
known as the Saint Tropez of Southeast
Asia), visiting the popular riverside town of
Kampot, driving up Bokor Mountain to see
the old colonial ruins, or simply catching
the sun on nearby Otres beach, appreciating
all that southern Cambodia has to offer is
what he finds most rewarding.
“Some expats never really leave the
center of town, especially bar owners who
have to take care of their businesses. So
taking the time to explore outside of the
city limits is much higher on my list of
priorities, now that there is backup at the
bar. There is so much to see in this part of
the country, so you have to take advantage
of this whenever you have the time.”
Maintaining friendships with fellow bar
and restaurant owners is important, and he
often goes out of his way to recommend the
best places in town to his own customers.
“It is always good to network with other

Southwest Cambodia has miles of white-sand
beaches for you to enjoy.

“

quality establishments, because when they
hear that we are sending business their way,
more often than not, they will do the same
for us.”
A big benefit of living in Sihanoukville
is the cost of living. Expats in Cambodia
report living comfortably on $1,250 to
$1,500 a month, all in. “At our bar it costs
just 70 cents for a fresh draft beer during
the day and 95 cents in the nighttime,”
says Mick. “You can also grab a burger or
a sandwich for around $3, which means a
night on the town is very affordable.”
Costs in Sihanoukville are quite low
even when compared to other main expat
destinations in Cambodia, especially when it
comes to rentals.
“People who stick around and make
Sihanoukville their home soon find the low
cost of accommodation and rentals is a real
bargain, with apartments going for about
$180 a month,” says Mick. “You can even
get a decent villa not far from the beach for
$360 or so, if you want. In Phnom Penh
you might have to pay double the rent for
a similar apartment, and villas are really
expensive there…plus you don’t have the
beach on your doorstep.
“I guess you can say I am enjoying
the best of both worlds, because for me,
Sihanoukville has become the perfect
mixture of business and pleasure. There
isn’t any place on earth I would rather be
right now.” n

If you too dream of living an
affordable beach life with a business
overseas, then our Incomes Abroad
newsletter could be just for you.
You’ll get in-depth advice from
expat entrepreneurs and earning
opportunities from all over the world.
See: IntLiving.com/Incomes.
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his is the top beach
destination in Cambodia…
the beaches are beautiful
and there are tons of islands,
but we also have our own
city center, so there is good accessibility
to things like banks, internet, shops, and
restaurants,” says expat Mick Anderson.
These factors are what drew Mick,
53, to the beachside city of Sihanoukville,
Cambodia. The lure of the beach and a
more relaxed way of life, without sacrificing
city conveniences, was key to Mick’s
decision to set up a business here 13 years
ago. He is the proud owner of the G’day
Mate Bar, a popular expat hangout in
downtown Sihanoukville.
“The relaxed way of life down here is
what attracted me, and it really stood out
as somewhere that I could settle down and
start my own bar.”
With warm weather (average highs from
86 F to 91 F) and numerous white-sand
beaches to choose from, Sihanoukville has
become a hit with expats and tourists alike.
Over the years, Mick has witnessed the
phenomenal growth of this city, home to
just under 90,000 people.
“Things were a lot different and
quite underdeveloped back when I first
came here. But particularly in the last five
years, there has been a huge amount of
infrastructure investment in Sihanoukville
because of its status as Cambodia’s top
beach resort. The streets have been repaved,
new electricity connections added, new
hotels are opening up, and there are signs
of growth everywhere—like the number of
international banks and ATMs that can be
found on every street corner.”
He’s also seen business grow, too. “A
lot of expats and tourists come down here
to get away from the hustle and bustle of
Phnom Penh [Cambodia’s capital],” says
Mick.
The bar serves tourists and local expats
of all nationalities looking to socialize over
a cold beer or enjoy some live sport on the
weekends. While other bars in the city have
come and gone, Mick has continued to
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A Beach Lifestyle With a
Bar in Sihanoukville
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ountains! Unbelievable
mountains! Some of
the best in the world,”
says Ted Alexander
of what drew him to
Huaraz, a city of some 130,000 people high
in the Andes Mountains of northern Peru.
“I love seeing the mountains from almost
everywhere.”
At 10,013 feet, Huaraz is one of Peru’s
trekking and climbing hotspots. People
come here from all over the world to climb
the peaks of the Cordillera Blanca, home
to Peru’s highest point, Mount Huascarán.
Views of snowcapped mountains abound all
over Huaraz. The majesty of the glaciated
peaks, which soar to over 22,000 feet
directly east of the city, dominates the
skyline. To the west, the Cordillera Negra
also offers a stunning backdrop, especially
during the rainy season, when the rolling
mountains are lush with grass and shrubs.
But for Ted, the views are not all that
make Huaraz special. The presence of small,
independent shops and restaurants is also a
major plus. “I love that I buy most of our
groceries from tiny stores where we know
the owners. I love that there aren’t huge
box stores everywhere. Sadly, in most U.S.
towns and cities, gone are the mom-andpop-type businesses. You’re hard pressed to
dine in a restaurant or shop for groceries in a
store where you’re on a first-name basis with
the owner. But in Huaraz, we still enjoy the
sense of knowing from whom we are buying
our groceries. We know the names of the
people whose dreams and inspirations have
created the restaurants we eat at. This is one
of the many things I love about Peru.”
Now Ted, 43, has made his own mark
on Huaraz. He founded the Sierra Andina
Brewing Company here in 2011, helping
to kick-start the Peruvian craft-beer scene.
There are now more than 40 microbreweries
across the country. Sierra Andina is among
the best of them, with popular beers such as
the citrusy Huaracina Pale Ale and the light
and mellow Inti Golden Ale.
“There were several reasons why the
idea for a brewery came about,” says Ted,

who lives in Huaraz with his Peruvian wife,
Jenn, and their sons Cole, 10, and Noah,
7. “I had become a father. Having worked
as a climbing and kayak guide and outdoor
instructor since I was 21, I was looking for a
new adventure, something that would offer
me a new learning curve and allow me to
spend more time with my new family.
“I was nosing around at several options,
but the idea of a brewery seemed by far the
most exciting. I loved a good beer and was
intrigued by the science of brewing. I built a
small makeshift home-brew kit in my house
and began to learn to brew.”
Starting his own brewing company was a
challenge. “From raising the capital to start,
to figuring out the legal structure of the
entity, to learning about beer, to sourcing all
the equipment, to wondering if the beer will
even sell, regardless of how good it tastes…
the list goes on.” But Sierra Andina is today
one of the best-known craft breweries in
Peru, with its beer sold in cities such as
Lima, Arequipa, and Cusco.
“Thankfully, the brewery is doing very
well,” says Ted. “We are growing fast, and
we have a network of distributors that have
done a terrific job getting our beer into the
restaurants, stores, hotels, and bars in the

“Terrific, three-course
lunches for between
$1.75 and $3.”

In northern Peru, Ted found the perfect place
to indulge his passions for climbing and brewing.

towns and cities where they work. The vast
majority of our customers are Peruvians,
although expats enjoy it, as well.”
In 1996, Pennsylvania native Ted (who
has a passion for climbing) and his sister
Dora took a road trip through Central and
South America. This first awakened his sense
of awe for Peru.
“I was climbing in Mexico and I met
a Mexican climber who recommended
Huaraz. He wrote it on a small piece of
paper which I stuck in my wallet. A few
weeks later I decided to head to South
America and find this town, whose name
I still could not pronounce correctly. I
was hooked. The powerful and intriguing
history…the ruggedness of the geography…
the llama, condor, and puma…. It really
remains for me a wild and wonderful
country.” In 2010 he settled permanently
in Peru.
Today, Sierra Andina helps fund a very
comfortable life for Ted and his family.
“You can live a very happy life here, earning
far less than the same life would cost in
the States,” says Ted. “Things such as the
cost of labor, vegetables, and transport is
refreshingly inexpensive. A full day’s wage
for a mason, mechanic, or plumber rests at
$24. You can easily find terrific, three-course
lunches for between $1.75 and $3.
“A huge bonus that we are extremely
grateful for here in Peru is the luxury of
having a wonderful woman who helps clean
our house and cook our food. In the States
this would not be possible. But here—for
$400 a month—it is.”
And with the Cordillera Blanca
mountain range looming in his back yard,
Ted and Jenn are never short of places to
explore in their spare time. “Before the
kids were born, my wife and I would head
out on climbs literally every time we had a
few days off. We would find peaks that had
little to no information about them and go
explore them. Sometimes we made it to the
summit, but definitely not always! Now,
with the kids, we prefer trekking in the
valleys. Often we get donkeys for the kids to
ride while we hike or bike. They love it and
we get to actually cover some ground. We
camp a lot with them—and they are starting
to rock climb.”
Ted has a few tips for people considering
Peru as a business option. “Peru takes
time, it takes patience, and anger seldom
accomplishes anything. So my advice: Learn
to love Peru, stay humble, stay enchanted by
the small things.” n
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